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A much anticipated launch




High-end retail to the fore
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The view from the south Ground Floor entrance, with Omega and Rolex /VER/10



Retail and design segmentation

 An effort has been made to
differentiate areas within the
Power Station

* Turbine Hall A makes the most of
natural light, with art deco
touches and its line-up of
premium retailers

* Turbine Hall B (the east side of
the Power Station) is said to be a
relic of 1950s brutalism,
featuring a more varied, mid-
market retail mix and the

b - = th | cocktail bar at Control Room B,

Turbine Hall A, featuring art deco-and natural light Turbine Hall B, with 1950s brutalism styling and notice ably |Ower |Ight|ng
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The Genesis car showroom

Experience will also play Iits part
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The Breitling showroom, complete with kitchen concept



Enough for locals

* Battersea Power Station isnt just for
dedicated visits from a broad
catchment, there is plenty for the
thousands of local residents

* Electric Boulevard will provide a high
street style function, already housing
Korean supermarket Oseyo and food
from Leon

* A new concept from M&S Food is on
the way, supplementing a currently
limited grocery offer

* A health club, Third Space, is also due
to launchin 2023 J——
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Electric Boulevard



Nods to history, and the local area

The Power of Place exhibition

A design feature on the Ground Floor
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Biggest Zara in the UK

The new Zara flagship, on
Electric Boulevard, is the
brand'’s largest commercial
space in the UK

It is aesthetically similar to
recent flagship openings, with
adistinct focus on online
Integration

The layout feelsinspired by
department stores, in termsof
the customer flow,
merchandising, and separation g
- of departments




Opening up the wider site

The site plan of Ground Floor level, showing easy permeability from the railway arches in the north-west, to the
Power Station, and down to the underground

* Since the start of redevelopment "

around the Power Station site, the ==
area has been difficult to navigate (il T <

*  With the opening of the Power olmmm | | T
Station, the surrounding area feels o (/1N [ = S Bk
more open, with new public realm and £ (I . ~T =
pathways ¥ 71 | =

* Theresult is a wider site that is y el g
genuinely connected, from the railway Ny J
archways near Battersea Park down to R P
the new underground station . @ N

e The map to the right shows this, N\ B
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Vacancies detracting from the moment?

Some units have branded hoarding with promise of things to come,

but other areas of the scheme appear vacant °
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Lumen Lane, which will benefit from M&S Food Hall on the left and
more enlivenment on the right, where Zara is
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F&B not yet inspiring

Considering the premium line-up of
retail, the F&B within the Power Station
feels more mass market — Starbucks,
Pret, and Joe & The Juice have taken key
units near the scheme’s main entrance

However there is good variety, covering
popular and relevant concepts like plant-
based (Clean Kitchen Club), poke (Poke
House), cocktails (Control Room B) and
pastry [ sweet treats (Laduree,
Crosstown, Paris Baguette)

Also it should not be forgotten that this
is part of a wider Battersea masterplan,
with plenty of drinking and dining
establishments nearby
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I Control Room B, the all-day bar from Inception Group, was incredibly busy during launch weekend

~ and provides a point of difference for the F&B offer
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But the best is yet to come...

JKS will introduce Arcade in 2023, after their successful takeover this year of the original site
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...anhd there’s a lot to like ahead of Christmas
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An exciting addition to London, at a crucial time

* The greatly anticipated repurposing of Battersea Power
Station certainly delivers excitement

* The opening ahead of Christmas comes at an important
time for physical retail, with the ongoing cost of living crisis
likely to impact seasonal spend

* Its focus on premium brands appears to suit the catchment,
and it makes for an aspirational retail-led environment,
something not found elsewhere south of the River Thames
with target customers likely to be less impacted by inflation
pressures

* The F&B and leisure is playing catch up, but should create a

comprehensive offer when more of the scheme opensin
2023
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