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The Pantechnicon: an overview




The offer
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Cafe Kitsune

Where to eat
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Where to shop




Brand messaging

B

Carbon footprint
in context

80.00 tons coze Newbuild two bed cottage
35.00 tonscoze Land Rover Discovery, top of the range
6.00 tons coze citroen C1, basic spec

5.50 tonScoze Return Flight London to San Franci
0.60 tons coze Return flight London to Berlin
394.00 kgcoze 16inch MacBook Pro, 5
90.00 kg C02e Average Sofa

85.00 kg coze iphone 1225668

72.00 kg C02e Average desk chair

33.40 kg CO2e Levi 501 jeans

29.94 kg CO2e Patagonia Talus jacket

1 9.20 kg C02e Car journey (London KX to Bristol)

15.00 kg coze white cotton Tshirt

ROSCOMAR

3.40 kg C02e Big Mac cheeseburger

1.20 kg coze Hardback book 5009

0.68 kg C02e Beyond Meat Burger

0.20 kg C02e 6.43km London underground journey

0.11 kg C02e Paper coffee cup

50.00 g CO02e Email with photo or large attachment
1 -55 g C02e /min Scrolling through Instagram feed

0.30 gcoze spam email




The life of the department store and success of the Pantechnicon

* Overthe last few years, department stores have struggled, with the likes of House of Fraser and Debenhams falling into
administration, while John Lewis and M&S have also faced difficulties. According to a recent CoStar report, there are 83%
fewer department stores in the UK compared to just five years ago

* The Pantechnicon aims to redefine the retail experience. Rather than comparing itself to traditional department stores,
the focus is on attracting customers through cultural experiences and unique workshops. In doing so, it positions itself in
an altogether different market to stores like Selfridges, which are limited to retail, or Eataly which has a sole focus on F&B

* Theaim is successful as the identity of the Pantechnicon is unique, yet targeted. While there is variety, the experience
feels intimate. One can scan the building quickly, or ‘dwell’ for longer attending workshops and enjoying the sun outside
Café Kistune

* The prices will keep out those who cannot afford it: the website offers links for gifts ‘'under £100’, as opposed to the usual
£20. Meanwhile, buying two pastries and one juice cost an-eyewatering £15

* The Pantechnicon is a success. It is appropriate forits location, with high-end products, food and service. The
contemporary and botanical interior creates a calm vibe. It is a good example of how department stores can be
re-imagined



S .\.Ei &\\\\\\\ L1 /////,, G

," “ ' -

|

’(ﬁ‘ LJ ‘ ! wil-a . Amy Ca55|dy% \\ |
i 780 940208 07495461547 |
nlck?%rnf‘g)n @*averpr com amycassidy@averpr.com

‘ averpr.com

/



